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He graduated in 1995 in Management Engineering and, after some years of professional activity, in 
2003 he received his Ph.D. “Economics and Management Engineering” from the University of Rome 
"Tor Vergata." His main research topics concern the business administration under different points of 
view (management control, knowledge management, impact of social media, innovation and technology 
management for marketing, purchasing and supply chain). He is responsible for corporate 
communications and social media on behalf of DIMEG and Studies in Management. Member of the 
Internship Commission, annually organizes the series of seminars for obtaining the professional 
qualification ADACI for the buyer activities. He collaborates with the Liasion Office Unical within the 
project Contamination Lab conducting seminars and mentoring activities at the start-up support. 
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Professor of the following courses: 

 “BusinessAdministration”, First Level Degree in Management Engineering. 

 “Economics and Business Administration”, First Level Degree in Chemical Engineering and 
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Research Lines 

 Organization of business processes for knowledge management; 

 Knowledge management in project based organizations 

 Cluster and cooperative networks.  

 Social Media, Social Networks, Multichannel communication strategies; 

 Innovation and technology management for marketing 

 Social media impact on firm performance 

 Business performances analysis and measurement 

 Management Control Systems. 

 Business modeling e design.  

 Purchasing management. 

 Agile Project  Management; 
 
 

 

 


